How can we break
the barriers to climate
action in tourism?

Jeremy Smith



324 SAIL AND DIVE IN THE
GRENADINES, GRENADA

For many, the Grenadine islands in the

Caribbean are the ultimate holiday destination:

immaculate white beaches, balmy temperatures,

tve up to two

turquoise seas and star-strewn night skies. But

with such heavy tourist traffic, it’s a challenge t % i

: 3k 1ve at night,

preserve the beauty of the region. A holiday wi: "

Fab Safaris aboard the catamaran Vaza Vezo i
good start, however.

Equipped with a wind generator and solar
panels to create all the electricity needed ab¢
the sleek catamaran, powered along swiftly
by large sails, is a very low-impact means of

transport. Fresh drinking water is produced via a
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Glasgow Declaration
Climate Action in Tourism



5 Pathways connecting all our different action plans

e 2 -+

Measure Decarbonise Regenerate Collaborate Finance




850+ global signatories connecting

the diversity of tourism organisations and experiences
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BLUEPRINT FOR
TOURISM CLIMATE
ACTION PLANS

A Guide for
Reglonal Authorities and Destination
Management Organizations (DMOs)


https://sustainable-tourism.interreg-euro-med.eu/wp-content/uploads/sites/6/c4t/blueprint_tourism_climate_action_plans.pdf
https://www.e-unwto.org/doi/book/10.18111/9789284425242
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3.3

fz Matching objectives and actions can probably be done internally.

4 Summarise this table

8 Cc D E F G H
Blueprint
Page Answers / Notes
Reference
understanding of the context you | our objectives? looking at other CAPs to see
operate in, preparing you to what objectives they set
deliver the specifics of the plan - the Action Planner (2a) and
Action Examples (2b)
= S = i in thi Ikit will
In order to develop a meaninful - What are the biggest tourism sources |- Who needs to be involved from z::g;‘e e: :::c:re‘sst‘s)toertl\tam 18-22
and achievable set of actions it is | of emissions? the DMO / regional authority to Y2 24
4 : e ; 2 approach to selecting
essential that they address your |- Which emissions sources can tourism |agree and commit to the a el
G ¢ 2 & adaptation and mitigation
objectives, and that these have most impact on reducing? objectives? e aes
5 - objectives are grounded in the - What are tourism's biggest impacts on |- Are there any key impacted ) :
Set mitigation B ®
reality of the context you operate | biodiversity? stakeholders who you should
objectives based on : : z
Z in. - How can tourism have the biggest involve?
emissions sources L AL AN
2 positive impact on biodiversity? - Are there any stakeholders who
and environmental . 3 Z =
i e - The work you have done in the - How is tourism best placed to help? can support delivery who you
tr:: raism rom previous 2 months should have - How does these objectives match the |should involve?
z given you a much greater scale of emissions?
understanding of the context you |- Are these objectives achievable, and
operate in, preparing you to under what time scale?
deliver the specifics of the plan - What criteria should we use to decide
our objectives?
Before coming up with new - How does your list of current actions | Matching objectives and actions |- The Action Planner (2a) and 24
actions, align the list of current match with new objectives? can probably be done internally. |Action Examples (2b) are the
(and past) actions with the list of |- Do you need to refine your objectives? key tools for deciding upon
objectives from Cell H12, in order |- Do you need to stop / adapt any - If you need to refine any your actions
to get a snapshot of where the current actions to better match them objectives, you may need to - Glasgow Declaration
Assess how DMO is now with your objectives? engage with stakeholders who Implementation Report
were involved in agreeing the - Relevant CAPs
current actions . A 5 =25 e
 ohlec By first reviewing your action to original objectives - Other Glasgow Resources
match objectives | ja10 you will be able to review - If you need to adapt / end any
(Source actions how your new objectives align actions, then you may need to
from H12) with your work, giving you a engage with any stakeholders
foundation upon which to build involved in delivery of those
actions
Toolkit v 1:Scheduler ~ 2a: Action Planner ~  2b: Action Examples ~  3: CAP Template ~ Count: 2



v  fi Objectives

A

Promote water
conservation
measures by
tourism
organisations and
businesses

e e
activities like water parks or excessive swimming pool
use.

AN R ST S

3 Launch awareness campaigns to educate tourists
about the importance of water conservation in the
Mediterranean region. This can include providing
information about local water scarcity issues and tips
for reducing water usage during their stay.

4: Train hotel staff, tour guides, and other tourism
workers on water-saving practices and how to
communicate them effectively to visitors.

5: Encourage Hotels, resorts, and other tourism
accommodations, through local policies or incentives,
to install water-saving technologies such as low-flow
toilets, showerheads, and taps.

6: Offer tax breaks or subsidies for businesses that
invest in water-efficient upgrades.

- Water consumption per capita
- Water use efficiency
- Wastewater treatment and reuse

Water conservation reduces energy
consumption associated with water treatment
and distribution, lowering carbon emissions.

- Reduced water scarcity

- improved water quality
- lower water bills

- increased resilience to droughts.

4+ Summarise this table

F

Educate tourists
about
environmental
conservation

Toolkit ~

1: Create brochures, leaflets, and online resources
that highlight the unique environmental features of the
destination and provide tips for responsible tourism
practices.

2: Collaborate with educational institutions to develop
environmental education programs for students and
tourists. This can include field trips, workshops, and
guest lectures on topics such as local ecosystems,
biodiversity, and sustainable tourism.

3: Develop mobile apps or interactive displays that
provide information about the destination's natural and
cultural heritage, as well as environmental challenges
and solutions.

4: Use social media and other online platforms to

chars A Al santh b irete

1: Scheduler ~  2a: Action Planner ~

2b: Action Examples ~

- Number of educational programs and
materials

- Tourist awareness and knowledge of
environmental issues

- Changes in tourist behavior

Educating tourists about environmental issues
and climate change can promote responsible
behavior and encourage them to make
choices that reduce their carbon footprint.

3: CAP Template -

- Increased awareness and understanding
of environmental issues

- promotion of responsible tourism
practices

- support for conservation efforts

1.3

4.2 Case study 2: Sakarun bi
Otok, Croatia: Posidonia Mar
(p.54)

4.4 Case study 4: Reconstrui
dunes against erosion in Tus
(p.57, 58)

4.7 Case Study 7: Port Cros
Park, France: managing wate
protect seagrass meadows (|

1.4

5.1 Criteria Development for
Adaptation Assessment (Des
Level) (p.49)

5.2 Criteria Development for
Mitigation Assessment (Desti -

Danianal | sualel e E&Y
.



A2E2 ~  fix Potential Actions + Summarise this table

A B C D E F G H I J K L M N o P

Notes (eg partners ¢
resources requirec
etc)

Promote the use of

Promote Sustainable

. seasonal and local
4 Pl d v
1  Food Sourcing and ingredients in menus anne 4 8 3 7 4 4 8 | Now ~
Gastronomy .
and marketing

Promote Sustainable Work with hotels to Increase in public

5 2  Transportation offer discounts on P Planned = 6 5 5 5 6 3 7
. . . transport usage

Options public transportation
.3 v -_—
T4 - -_—
. 5 . -_—

1 Step 1: Remove examples in rows 2 and 3

1 Step 2: Update criteria as required (add/delete columns as necessary) See Blueprint pages 24-25 for more on prioritisation criteria

12 Step 3: Select and add potential objectives, actions and indicators to chart (add rows as necessary) See Table 2b for examples of Objectives, Actions and Indicators
13 Step 4: Assess each action according to chosen criteria

Add 1000 | more rows at the bottom

+ = Toolkit ~ 1:Scheduler ~ 2a: Action Planner ~  2b: Action Examples ~  3: CAP Template ~




Al *  fr Section 4+ Summarise this table

A B ¥ (8] E F
: Recommended Relevant Sections in Alignment with Glasgow Declaration
1 Content N Examples from Other Plans
Section length (in words) Toolkit P Framework
These word limits are MRS AR The questions below are designed to guide you

all to the most relevant

These sections could be provided only as a B , NP when developing your plan. Many relate to
resented in a different uide. There is no rule  Your plan may include some or all of these, or may feature S UELE S IE These plans are provided only as inspiration for uestions found in the Glasgow Declaration
2 P . g i " P 4 ) ’ .y Depending upon how you different approaches to Climate Action 9 " A G -
order as suits your own as to how short or long different focus areas. These are provided as a guide. develop your plan, you may. | Planning, Climate Action Plan annual survey, which looks
approach to comms a Climate Action Plan e ther it s r;iore ) to assess progress across the industry. They are
should be. useful 9 not obligatory.
5 Context: What is the situation regarding climate change Scheduler: H6, H7, H8, H9,
and tourism in your destination and region? H10, H11
. Motivation: What has rnc?tlva_ted you tu? create this plan Scheduler: H12
and engage more deeply in climate action? X . ;
The content of an introduction is an
i . . Scheduler: H4, H5, H6, H7, i i f 1
Introduction 300-1000 i e A o e D Al e e |nq;wdual chm;e,;herefore there is no
/] ' guidance provided.
6 Scope: Who is it aimed at? What is beyond scope? Scheduler: H15, H16

. Principles: What has guided the commitments you have Scheduler Ha, HS, H17

made in this plan?

- Are you measuring Scopes 1, 2 and 3

- Are you measuring absolute emissions

o o or intensity emissions?
Emissions: What data or insights do you have from ' A/ Ll

8 researching this plan about emissions in your Scheduler: H7, H8,

destination? - Do you have a Baseline Year you began

measurement at?

- Do you have a public methodology for

Baseline measurement?
A 1500-3000 - Are you measuring or assessing
ssessment Risks: What data or insights do you have from climate risks?
a wnranrahing thicr nlan ahaod tha vicke feamm alimaada Crhadilar. UE
+ = Toolkit =  1:Scheduler ~  2a: Action Planner ~  2b: Action Examples =  3: CAP Template -~
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€ Live webinar

Insight Series:

Data Hub Launch

Tuesday 23 September
2pm BST/ 3pm CEST / 9am EDT



—® ChatGPT5 v

Help me estimate my hotel's greenhouse gas
emissions

Thought for 37s

Analyzed ~

+ Ask anything 9

ChatGPT can make mistakes. Check important info. See Cookie Preferences.



Measure: WHAT

e Measure what you already have data for
e Measure what you can improve

e Measure what'’s useful for you




Measure: WHAT

e Measure what you already have data for
e Measure what you can improve

e Measure what'’s useful for you

Measure: HOW
e Track energy bills

e Weigh food waste

e Record how guests arrive

e Monitor participation in low carbon activities




None of us came into
tourism for this






Ever had a meeting whose only
topic was Climate Change, and
everyone share; how they feel?




Ever had a meeting whose only
topic was Climate Change, and
everyone shares how they feel?

Start here.






Would you talk about how this summer’s

events made you feel?

The Vistula River dropping to record low
Cyanobacteria blooming across the Baltic
Latvia declaring an agriculture emergency
Lithuania declaring an agriculture emergency
Flash floods in Riga

The Arctic summer heatwave
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Lézignan-Corbieres

Ribaute wildfire
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Updated:5 minutes ago
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Climate Adaptation and Disaster Readiness

e Do you have an escape plan?

e Can you support your local community
in a heatwave / flood / drought / wildfire?

e How would you provide emotional or
trauma support to your staff?



IT'S ALL
TOO MUCH



None of us came into
tourism for this



Searches for “climate anxiety” grew
4,590% from 2018 'I'.O 2023 (Google 2023)

L,




59% extremely worried.
84% at least moderately worried. (ancet
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+50% reported feeling: sad, anxious,
angry, powerless, helpless, and guilty

y

4
»
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How to turn climate anxiety into action

2,257,430 plays ® | Renée Lertzman | TEDWomen 2019 » December 2019
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66% of employees in 2025
report burnout at work,
more than ever before.



1orter work weeks
lity rankings

A worldwide, shéiér workweek
could cut CO2 emissions by half
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Home Destinations Outdoor Guide Well-being from Nature What's New
Home | Well-being from Nature
Suomeksi Pd svenska
Well-being from Nature
Health and Well-Being =
Open Air Exercise Are you feeling lazy? Go out into nature. Are you feeling down? Go out into nature. Do you
suffer from stress? Go out into nature. Are you looking for new social relationships? Go out
Stress Management into nature.

Sense of Community A growing number of researchers believe that nature-based activity and spending time in

nature has many benefits in terms of health and well-being.
Natural Silence

Volunteer Work
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Believe in OtABEWays to Live
Experience Othe

*r ‘Ways to Live
Imagine Other Ways to Live



Support OthegWays to Live
Believe in OtRi@BEWays to Live
Experience Other Ways to Live

Imagine Other Ways to Live



# BORNHOLM HOTELS ABOUT US PRACTICAL INFORMATION GIFT CARD PRESS CONTACT US H—R- -]

GSH’| HOTEL GSH

OUR HOTELS v ABOUT THE HOTEL v ROOMS  RESTAURANT & PARTY ~ MEETING & CONFERENCE =~ ABOUT R@NNE

Hotel GSH / The story behind / Sustainable solutions / Circular Business Model

CIRCULAR BUSINESS MODEL

Redefining Revenue

We demonstrate resilience and have the business model to do so.
Green Solution House is designed to continuously adapt by embracing
new green technologies that demonstrate state of the art
developments in the building industry. Achieving this requires a
regenerative business model; therefore, monetary revenue from the
hotel and the conference centre’s operations is channeled to fund the
ongoing integration of new solutions and the assessment of existing
systems and products. Green Solution House works to inspire
enhanced sustainability practices in both international and local

PR PRV PR RN SR




The Global Goals About Contact Offices Q Search
SMART CITY

SWED EN Request a Visit Virtual Showroom Explore Best Practices Success stories Swedish Companies Focus Areas News

I [l
§USTAINABLE BusINE§s HUB"

Augustenborg Botanical Roof Garden

ADDRESS
Ystadvagen 56, 21445 Malmo




LOCATIONS v TOURS v OUR OUR CONTACT KA

®OURWAY BLOG | STORY  US v Q AR uso E

Home » Tours » Sustainable Hammarby Sjostad

Sustainable Hammarby Sjostad

From a run-down and polluted industrial area to a lovely residential district, our Sustainable Hammarby Sjostad Private Walking Tour uncovers one of

the world's most thriving urban renewal districts Hammarby Sjostad. It's clean and green!

Book now

Sustainable Hammarby Sjostad
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th season

Soomaa has its own charm in every season, but it's especially

enchanting during the flood period, known as the fifth

season.
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