
ROYAL DJURGÅRDEN
- Open, accessible and welcoming

King Karl XI once had a more than 20-kilometre-long fence

built around Royal Djurgården to keep deer and other game in 

– and wolves, bears, poachers, and other people out. Today, 

there’s no fence, and we welcome everyone – well, not 

poachers, of course.

We see an open, welcoming Djurgården for all as our mission. 

It’s at the heart of everything we do.

https://www.google.com/aclk?sa=l&ai=DChcSEwj2geipqI3-AhUZYBgKHb2WAZUYABANGgJsZQ&sig=AOD64_0ruODJzLujVIYLEzX7-V7rouzDSA&adurl&ctype=5&ved=2ahUKEwj61eCpqI3-AhXXtyoKHTL7AdwQvhd6BAgBEH0


Our mission

TO OUR GUESTS – WE ARE HERE FOR YOU





GREEN DESTINATIONS 
PLATINUM AWARD

2022 & 2024



SIGNING THE GLASGOW DECLARATION ON CLIMATE ACTION IN TOURISM



Climate positive Stockholm 2030
One of hundred European cities towards the Climate Neutral mission



THE MISSION 
– some key actions for the city and our role

Food – halve consumption-related emissions

Climate positive 2030

-30% transports in city

Bicycle friendly

Transforming public spaces

Solar cells on rooftops





GOALS 2027 GOALS 2025 GOALS 2022

GOALS FOR A SUSTAINABLE DJURGÅRDEN, adopted 2022-04-20 by the members of the Royal Djurgården Society/Kungliga Djurgårdens Intressenter

FOSSIL-FREE AND TRAFFIC SMART DJURGÅRDEN

All transport of goods and people 
on Djurgården is fossil-free, possibly 
an introduction of a class 3 environ-
mental zone. 

Djurgården is known as bi-
cycle-friendly. 

New pedestr ian & cycle br idge 
connects Strandvägen and Galär-
parken. 

Djurgårdsbron has been closed for 
unnecessary car traffic. 

Local shuttle is established and 
expanded public boat, rail and bus 
services. 

Parking spaces have been conver-
ted into experience areas. 

Our energy use is fossil free and 
partly locally produced. 

Residual plastic comes from fos-
sil-free sources 

Contracts and agreements with tr ansport operators 
are in place for; 
•  land-based public transport 
•  waterborne public transport 
•  carriers, couriers, tourist buses, taxis 
•  street cleaning and refuse collection 
 
Our own fleet is fossil-free. 

Spaces are reallocated from car tr affic to pedestrian 
and cyclists. 

We make it easier for cyclists by providing safe bicycle 
parking. 

Investigation and design Traffic Office. 

Permanent measures to improve traffic safety are 
implemented. 

Trial of signage, further investigation of physical closure. 

Strategic study Transport Administration in cooperation 
with private actors 

Reduction of 200 parking spaces 

Our energy use has been reduced by 20% compared 
to 2019. 

75% of our fossil energy use is removed compared to 
2019. 

Residual plastics and single-use mater ials are repor ted 
with action plan for reduction. 

We have procedures for both purchases and projects 
with consideration of fossil free. 

- A car-free Djurgården is defined. 
- Action plan established based on traffic study. 

Plan in place for conversion to fossil-free of special vehicles.  
All new vehicles are fossil-free. 

We work together in a structured way for a bicycle-fr iendly 
Djurgården. 

Budget assignment for new bridge to the Traffic Office. 

Temporary traffic safety measures are tested in accordance 
with Traffic study. 

- Investigation with the Traffic Office for restriction of car 
traffic. 
- Closure moved on trial and closure time increased. 

Improved information in the city and on Djur gården about 
public transport and travel routes, clearer stop and station 
announcements in trams. 

Test of closing parking spaces. 

- We examine the conditions for the establishment of local 
solar park. 
- We all measure our ener gy use and have energy efficiency 
targets. 

- We have identified our remaining fossil energy use and 
have a plan for phasing it out. 
- We all have renewable energy electricity contracts. 

- Our use of plastics and disposables is mapped. 
- We have star ted to replace fossil-based plastics. 

We have all implemented a sustainability policy that dr ives 
towards reduced fossil use in the supply chain. 
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SUSTAINABLE FOOD CULTURE

Djurgården is established as a desti-

nation for sustainable food culture 

and good food - for guests, staff, the 

Baltic Sea and the planet. 

We promote food production that 

benefits biodiversity both locally 

and globally. 

Our food waste is minimised. 

We inspire others in sustainable food culture. 

We inform about the impact of food and can indicate 

the carbon footprint of our operations. 

We prioritise local produce and encour age home 

growing. 

The meat, fish and vegetables we serve meet WWF’s 

criteria for green. 

Our meat comes from animals that are gr azed or 

pastured. 

The propor tion of eco-labelled or home-grown 

ingredients we use has increased by 50% compared to 

2022. We each set our own targets for 2027. 

We participate in initiatives that suppor t biodiversity. 

Our food waste per por tion served is halved com-

pared to 2022. 

We have created a consensus around sustainab le food cul-

ture and together we carry out activities that strengthen it. 

We always have plant-based dishes on the menu. 

We prepare, present and ser ve food in a way that contr i-

butes to increased consumption of sustainab le protein 

sources and sustainable choices. 

The meat, fish and vegetables we serve meet WWF’s crite-

ria for yellow and green. 

We measure the propor tion of eco-labelled or home- 

grown produce that we use and also home-grown. 

We learn more and take into account pollinator s and 

biological diversity in our own plantings 

We measure and repor t our food waste, and calculate 

wastage per por tion served. 

Our food waste is collected for biogas or composted. 
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A WORLD EXHIBITION FOR SUSTAINABLE DEVELOPMENT

Djurgården’s work to preserve, use, 

and develop our cultural heritage is 

world-famous. 

We attract, inspire, and engage our 

guests through the way we work 

together in a sustainable way. 

Djurgården is internationally renow-

ned as the place where we, rooted 

in history, can find future solutions. 

Djurgården is a stage for important 

conversations about sustainable 

development, and we are a natural 

voice in the debate. 

The products we sell in our shops 

are responsibly produced. 

Djurgården’s work to preserve, use, and develop our 

cultural heritage inspires others. 

A majority of our guests feel that we have a a common 

message about sustainability. 

External stakeholders see Djurgården as a stage for 

innovation and Djurgården’s stakeholders as impor tant 

partners. 

Key external sustainability meetings looking for Djur-

gården as a host location. 

It is clear in our shops which products are and have 

been produced responsibly. 

Based on our values, we inform our guests about Djur går-

den’s hallmark: tradition and innovation in harmony. 

Our communication and exhibitions suppor t a sustainable 

development. 

We have all, individually, adopted sustainability policies that 

contribute to the whole. 

Djurgården is designated by the City of Stockholm as an 

arena and test area for sustainable solutions - an innovation 

area. 

We organize or host a major event with linked to sustaina-

bility. 

We carry out an analysis of the current state of sales in 

our stores and develop an action plan to increase the pro -

portion of sustainable products and responsibly produced 

products. 

FOCUS AREAS & GOALS

Fossil-free and traffic-smart Open, accessible

and welcoming

A world exhibition

on sustainability

A sustainable food culture



Unlimited
tasks

Limited 
resourses



Focused
tasksLimited 

resourses

The power
of cooperation 
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44 OF 62 MEMBERS HAVE 

ANSWERED NUMBER OF 

QUESTIONS

QUESTIONS ASKED: 542

UNANSWERED: 144

64252 82
RESPONS RATE

73%

16%63% 21%

AMOUNT

% OF ANSWERS:
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56 OF 62 MEMBERS HAVE 
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2024

56 OF 62 MEMBERS HAVE 

ANSWERED NUMBER OF 

QUESTIONS

QUESTIONS ASKED: 537

UNANSWERED: 78

63310 86
RESPONS RATE

85%

14%68% 19%

AMOUNT

% OF ANSWERS:



ANTAL STÄLLDA FRÅGOR: 

537

OBESVARADE FRÅGOR: 78

2024



A world exhibition

for sustainable development
FOCUS AREAS
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